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The estimated value of spending in 
U.S. glass- and glazing-related 
construction, including work on 
nonresidential and multifamily 
projects, increased nearly 9% in the 
second quarter of 2022 compared to 
the same period a year ago.

This followed an uptick of close to 4% 
from the second quarter of 2020 to 
the same timeframe in 2021.
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Architectural Glass and Glazing Construction Remains on the Ascent

METHODOLOGY: Key Media & Research’s (KMR) quarterly glass and 
glazing dollar value figures are calculated using proprietary models that take 
into account several secondary inputs, including publicly available data, and 
adjusted for estimated glass and glazing activity. This includes ongoing new 
construction and renovation activity during a given period, and accounts for 
materials, labor and other associated costs. Individual models designed by 
KMR are applied to 17 different construction subsectors, which are then 
aggregated into their respective categories (Nonresidential-Commercial, 
Nonresidential-Institutional, Multifamily).
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Year-Over-Year % Change in Value of Glass and 
Glazing Activity in U.S. by Subsector

Glass and 
Glazing Sector

2020-2Q to 
2021-2Q

2021-2Q to
2022-2Q

Commercial -5.4% +5.7%

Institutional -9.7% -0.5%

Multifamily +42.1% +22.4%

• The commercial segment of nonresidential glass and 
glazing increased again, by close to 6% in the second 
quarter compared to a year ago. The ongoing increase 
in office construction showed signs of slowing as 
general commercial picked up the slack. The 
hotel/lodging segment decreased, though to a lesser 
extreme than it had in previous months.

• Institutional glass and glazing activity saw another 
slight decline of just a half-percent. Healthcare building 
ticked up, and the large educational sector edged 
down.

• Multifamily residential continued its surge, with the 
value of activity increasing by more than 22% from the 
second quarter of 2021.

Commercial Still Rising, Institutional Flat, Multifamily Continues Surge

Glass and Glazing Quarterly Review [Second Quarter, 2022]
A quarterly update from Nick St. Denis, Director of Research at Key Media & Research

©2022 Key Media & Research, reproduction of content in any form without expressed written consent of publisher is strictly prohibited



Spending in the nonresidential architectural glass- and glazing-related construction sector 
increased year-over-year in the second quarter of 2022 for the third-straight quarter. Commercial 
activity strengthened while Institutional was flat. The Multifamily category surged once again.

• The value of activity is based on ongoing (put-in-place) construction activity and is represented in 
nominal terms. The post-COVID turnaround in glass and glazing spending began in late 2021, 
and that recovery has continued through the first half of 2022.

• While this should be viewed as a positive, it comes as inflation levels of industry materials outpace the rate 
of increase in the value of glass and glazing work. This suggests overall volume (i.e. square footage) has 
moderated as prices tick up.

• Putting aside inflation, the year-over-year growth in the second quarter was led by Multifamily 
and Commercial activity. The office sector has been a leader within commercial in recent years, 
though it appears to be slowing. Fortunately, the hotel segment is approaching a rebound, and 
the other general commercial subsectors have gained traction.

• The Institutional sector showed steady healthcare building activity, which provided balance as the 
educational segment has edged down slightly.

- Nick St. Denis, Director of Research, Key Media & Research

ANALYSIS: Value of Activity Remains Elevated Despite Challenges
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Key Media & Research offers research services across all segments of the glass industry and 
related markets. For inquiries, contact Nick St. Denis at nick@keymediaresearch.com, Debra 

Levy at deb@glass.com, or call 540/720-5584.

Key Media & Research
20 PGA Drive, Suite 201

Stafford, VA 22554
(540)720-5584

www.keymediaresearch.com
info@keymediaresearch.com

Key Media & Research thanks Vitro Architectural Glass for sponsoring this report. Vitro was not 
involved in compiling the data, analysis, insights and/or any other content presented therein.
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